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CURRICULUM VITAE

1. Name:
SALAUDEEN, Kamoru Aremu
2. Present Position: Lecturer I
3. College/Department: College of Management and Social Sciences (COMAS)/ Department of Mass Communication
4. Place and Date of Birth: Mushin, Lagos/ 8th July, 1976



5. Nationality: Nigerian 
6. State of Origin/Local Govt Area: Ogun State/ Yewa North
7. Marital Status: Married
8. Number and Ages of Children: 5/ 15 years, 12years, 9years, 7years and 7months respectively
9. Residential Address: 4, Olagoke Akano Street, Abayomi Area, Iwo Road, Ibadan, Oyo State, Nigeria.
10. Address for Correspondence: Department of Mass Communication, Fountain University, Osogbo, Osun State, or P.O. Box 22613, U.I Post Office, Ibadan, Oyo State, Nigeria
Telephone No(s):____________Mobile(s): 08165800858
Institutional e-Mail Address: salaudeen.kamoru@fuo.edu.ng
11. Educational Institutions attended with dates 
i.  University of Ibadan, Ibadan:  2013 to 2021                                          

ii. University of Ibadan, Ibadan:  2009 to 2011 
iii. Olabisi Onabanjo University, Ago-Iwoye: 2015 to 2017                                          

iv. University of Ibadan, Ibadan:  2002 to 2006 

13. Academic Qualifications obtained with dates 
i.  PhD, Communication & Language Arts, University of Ibadan (2021) 

iii. M.A, Communication & Language Arts, University of Ibadan (2011)
v.   MSc., Mass Communication



         (2017)
v. B.A, Communication & Language Arts (Second Class Upper Division)  (2006)

14. Professional Qualification(s) with dates 
Associate Member, Nigerian Institute of Public Relations (ANIPR, 2015)
15. Training/Professional courses attended with dates 
i. Empowering our Workforce to Serve Better- A-Day people management workshop organisd by Golden Communication Consult (3rd February, 2019)

ii. 2007 MDG Youth Sensitization Programme organized by Citizenship and Leadership Training Centre, Abuja on “The Challenges of Youth in the 21st Century (December 4-8, 2007)

iii. Research Skills Enhancement Workshops, University of Ibadan (May to August, 2012)  

16. Membership of Professional Bodies/Societies 
I. International Association for Media and Communication Research (IAMCR)
II. African Council for Communication Education (ACCE)

III. Society for Interdisciplinary Research (SIR)

17. Work Experience with dates

a. Work experience in the University

Courses taught at the University Level (subject area of specialization) 

i. Undergraduate Programmes
i. MCM101: Introduction to Mass Communication

ii. MCM102: History of the Mass Media in Nigeria

iii. MCM107: Writing for the Mass Media I

iv. MCM106: Writing for the Mass Media II

v. MCM201: Principles of Public Relations

vi. MCM204: Broadcast Presentation

vii. MCM207: Introduction to Photo Journalism

viii. MCM208: Principles of Advertising

ix. MCM212: Islamic Communication Concept  

x. MCM217: Drama & Video Production

xi. MCM218: Fundamentals of Multimedia and Online Journalism                         
xii. MCM221: Photo Journalism and Cinematography

xiii. MCM303: International Communication

xiv. MCM305: Islam and the Media

xv. PRA301: Public Relations and Advertising Planning and Strategy

xvi. PRA303: Business Communication

xvii. PRA304: Media and Community Relations

xviii. MCM431: International Public Relations

xix. MCM409: Data Analysis in Communication

ii. Postgraduate Programmes

NIL


b. 
Work experience in other organization (s) 
i. University of Ibadan (Distant Learning Centre)
   Post: Instructor (Part Time): (Comm. & Lang. Arts Dept.)- 2011 till 2016
       Courses Taught: 

CLA212: Principles of Advertising

CLA206: Principles and Practice of Marketing

      ii. University of Ibadan (General Studies Programme Dept.)
Tutorial Assistant (GNS 101- Use of English)- 2013
vi. Abdul-Raheem College of Advance Studies (Affiliated to Al-Hikmah University, Ilorin)
Post: Assistant Lecturer/Coordinator, Department of Mass Communication- 2013

Courses Taught:
MCM 101: Introduction to Mass Communication
MCM 103: Population Communication
vii. Olabisi Onabanjo University Consult (Baksy Royal College, Ibadan Centre) 
Post: Assistant Lecturer- Part time (Mass Comm. Dept.)-2009- 2013



 Courses Taught:
MCM 103: News Writing and Reporting

MCM 105: History of Mass Communication in Nigeria

MCM 209: Advertising in Mass Communication

MCM 208: Production and Writing in Mass Media

MCM 209: Investigative, Interpretative and Specialized Reporting

MCM 417: Advertising Law and Ethics.

      iv. Federal College of Animal Health and Production Technology, Ibadan
    Lecturer- Part time (GNS 301, 302 & 401) - 2013 till 2014 

      v. Highland College of Technology, Ibadan   

 Lecturer II- Part Time (Multi-Media Tech. Dept.)- 2011 till 2013

Courses Taught:

GST101: Technical Writing Skills

CSK101: Basic Communication Skills

MMP114: Film Scrip Writing

MMP207: Creativity and Criticism (Adverts & Film)

      vi. Rufus Giwa Polytechnic, Owo (Ibadan Study Centre), Part-Time Lecturer (2006)

 Courses Taught:

 MCM209: Advertising in Mass Communication

 GNS202: Communication in English II

Details of Administrative and Leadership Experience in the University system (Starting with dates)

a.
Administrative experience (Deanship, HoD etc)

  i. 2019 till Date: Head, Department of Mass Communication
b. 
Other appointments in the University

i. 2016 to 2019: Studio Supervisor, Mass Communication Training Studio

ii. 2017: Station Manager, Fountain FM (Test Transmission)

iii. 2016 to 2018: Member, University Annual Report Committee

iv. 2013 to 2018: Member, Admission Committee

v. 2015 to 2018: Editor-in-Chief, University Bulletin

vi. 2013 to 2018: Member, Library and Publication Committee

vii. 2013 to 2018: Member, Convocation Media & Publicity Sub-committee

viii. 2015: Secretary, COMAS Finance Committee

ix. 2015 to 2016: Secretary, Departmental Board

c. Human/Material Resources attracted to the University

i. Dr. Olayinka Egbokhare (Dept. of Communication and Language Arts, University of Ibadan)
ii. Mr. Ganiyu Rasak (Head, Yoruba Desk, Inspiration FM, Ibadan)
iii. Mr. Lekan Otufodunrin (Online Editor, The Nation Newspaper)

iv. Mr. Yemi Sonde (CEO, Yemi Sonde Entertainment, Ibadan)

v. Mr. Idris Kasumu (TVC, Lagos)
vi. Otunba Jare Ayo Martins (G.M, UNIQ 103.1 FM, Ilesa)

vii. Mr. Ahmed Alaofin (Head, Productions, Arise TV)
d. Local/Community Service (e.g.  Religious/Social or Political)

i. Secretary, Fountain University Muslim Community (FUMC)- 2014-2015
ii. Producer, Islamic Lens (A Ramadan Radio Programme of FUMC)- 2014
iii. Secretary, FUMC Retreat Committee- 2015
iv. Staff Adviser, Ethical Motion Pictures (A drama club), FUO Chapter

d. National/International Assignments (including external examinership, NUC Accreditation, Assessment for academic posts, Review of academic works for journals and academic publishers etc)

i. …………………….

ii. …………………….

19. Thesis/Dissertation/ (Indicate for which Degree/Discipline/Year/Institution Start with the highest Degree Date/Title/Degree/Institution)
1. PhD., Communication and Language Arts 2021, “Outcomes of Communication Intervention Strategies on Reproductive Health Knowledge and Behaviour of Selected In-School Adolescents in Ibadan, Oyo State, University of Ibadan, Nigeria.
2. M.A., Communication and Language Arts 2011, “Framing as Agenda Setting Tool: A Study of Gaza War Coverage by CNN, BBC and Aljazeera, University of Ibadan, Nigeria.
3. MSc., Mass Communication 2017, “Influence of Sexual and Reproductive Health communication Campaign Selected Adolescents in Ibadan North West Local, Oyo State”, University of Ibadan, Nigeria
4. B.A. Communication and Language Arts 2006, “Content Analysis of the Coverage of Saddam Hussein’s Capture in Nigerian Tribune and New Nigeria. , University of Ibadan, Nigeria
20. Listing of Academic Publications

a. Books, Monograph or Patent

                NIL

          b) Chapter(s) in Book(s)
i. SALAUDEEN, A. Kamoru & ADEBIYI A. Rasheed (2021). Oriki as a Strategic Communication Tool for Personality-Identity Building and Value Re-orientation towards National Development. In Liadi, O. F. & Busari Dauda (Eds.).  Indigenous knowledge and development practice in post-colonial Nigeria: current realities and challenges. Cambrige Scholars Publishing, New Castle Upon Tyne (forthcoming).
ii. ADEBIYI, A. Rasheed & SALAUDEEN, A. Kamoru (2016), “The Changing Face of Political Communication in   Nigeria: A Do-Or-Die Media Game?”, 209-20, In Mass Media and the Electoral Process in Nigeria, edited by WILSON Des,  Uyo: African Council for Communication Education.
iii. OJEBODE, Ayobami & SALAUDEEN, A. Kamoru (2012), “The Media Are of the Devil": The Kari-Kasa Community and its Disdain for the Media, 79-92, in Community Media for Development and Participation: Experiences, Thoughts and Forethoughts, edited by OJEBODE, Ayobami, Ibadan: John Archers (Publishers) Ltd.
c) Journal Articles
i. SALAUDEEN, A. Kamoru & BELLO Semiu (2021). Between Knowledge and Practice: Interrogating Adolescent Sexual and Reproductive Health Communication Campaign in Ibadan, Oyo State. Tambari: Journal of Media, Theatre and Communication Studies (JOMETCOS), Faculty of Communication, Bayero University, Kano
ii. SALAUDEEN, A. Kamoru & OMOTOSHO A. Mariam (2020). Online Shopping Sales Promo and its Perception Among Undergraduate Students in Osogbo, South Western Nigeria. Interações: Sociedade E As Novas Modernidades, 39. 111-135.
iii. BAKRIN, F. Sirajudeen, ADEBIYI, A. Rasheed & SALAUDEEN, A. Kamoru (2019c), “Authorship Patterns in Nigerian Journals of Communication: A Bibliometric Approach”, UNIUYO Journal of Humanities, 23, no. 1 (forthcoming, July, 2019).
iv. SALAUDEEN, A. Kamoru and LAWAL A. Hummulikhairi (2019a), “Social Media       Addiction and Formal Writing Skills among Mass Communication Students in Osogbo, South-Western  Nigeria”, The Journal of Social Media in Society, 8, no. 1, 67-86.
v. SALAUDEEN, A. Kamoru & EGBOKHARE Olayinka (2019b), “Trends in Adolescent Sexual and Reproductive Health Communication Campaigns (2007-2017): A Review of Dominant Themes”, Journal of Management and Social Sciences, 8, no. 1, 576-593.
vi. SALAUDEEN, A. Kamoru & RAJI, A. Nafisah (2018c), “Digital Devices and Self-Expression among Teenagers in Osogbo, South-Western Nigeria”,  Language and Semiotic Studies, 4, no. 3, 84-100.
vii. SALAUDEEN, A. Kamoru, ADEBIYI, A. Rasheed & SANNI, O. Azeez (2018b), “Framing of the Anti-Graft War in Select Nigerian Newspapers”. Novena Journal of Communication, 6, 172-83.
viii. ADEBIYI, A. Rasheed, SALAUDEEN, A. Kamoru & SANNI, O. Azeez (2018a). “Between the Devil and the Deep Blue Sea: A Discourse on Ethical Flashpoints for Nigerian Mass Media Managers”. EBSU Journal of Mass Communication (EBSUJMC), 5, no. 1, 39-53.
ix. SALAUDEEN, A. Kamoru & ADEBIYI, A. Rasheed (2017), “Political Persuasion through Cultural Appeal: An Analysis of Radio Commercials of the 2015 Election in Oyo State, South-West, Nigeria”. Africology: The Journal of Pan African Studies, 10, no.5, 30-42.
x. SALAUDEEN, A. Kamoru & BAKRIN, F. Sirajudeen (2016), “Nigerian Media and National Development: Whither the goose that Laid the Golden Egg”, International Journal of Communication, 18, 15-23, Communication Studies Forum, Department of Mass Communication, University of Nigeria, Nsukka.
xi. SALAUDEEN, A. Kamoru & ADEBIYI, A. Rasheed (2015), “Media Ordering of Global Peace amidst Diversity - Midwiving or Umpiring?” Fountain Journal of Management and Social Sciences, 4, no. 2, 113–27.
b. Encyclopaedia entries




NIL
c. Refereed Conference Proceedings

 
                  NIL
d. Review Articles/Book Reviews

                         NIL
e. Special e.g. Grant/fellowship, Web Presence, Award Winning Play/film, Landmark Judgement (Case)

                        NIL
21. Research Interest 
Applied and Strategic Communication for Development as a specialized area in Communication Studies
Ongoing Projects: 
i. Perception of COVID-19 Vaccine among Members of Academic Communities in Osun State
ii. Contextual Exploration of Party-Politician Induced Facebook Users during Election Campaign:    Evidence from a Governorship Election in Nigeria

iii. COVID-19 Containment Communication and the Kari-Kasa Community in Ibadan, Oyo State
iv. Perception of Nigeria and Nigerians in Diaspora by Nationals of their Host Countries
Project details:

ii. Contextual Exploration of Party-Politician Induced Facebook Users during Election Campaign: Evidence from a Governorship Election in Nigeria
a.
Introduction:
The social media has attained the status of a formidable and unescapable means of communication among the human race globally. Both at individual and group level it is unignorably influential converging all sorts of media content as McLuhan philosophized long ago. Coupled with the commercial face political communication now wears, online discussion is seen to be making or marring political candidates contesting for political offices especially at the peak of electioneering process and campaign.
b.
Aims/Objectives:
It aims at assessing the direction of online discussion on the Facebook pages of gubernatorial political candidates during the 2019 electioneering campaign in Oyo State, southwestern Nigeria. This was done side-by-side the stimuli for Facebook posts whether such was induced by a political or civic motive to see how such is being used to generate social capital among the online communities and to what extent the online social capital so generated affects the real life situation offline.

c.
Methodology:
 The study was conducted using content analysis. All the exchanges on the Facebook pages of the candidates were content analysed to extract, infer, induce and deduce direction and theme of discussion online. 

d.
Expected Result:
The major result or finding expected from this study/project is to understand the kind of issues Nigerians discuss on the social media pages of political candidates.  This will help to know whether they are development issue-based or politically motivated discussion. 

e.
Contribution to Knowledge/Society:
In developed climes like America, citizens usually engage there senators, congress men and political officeholders either online or offline on issues that affect their lives and that determines the kind of treatment and attention they get from the government. This study will establish the truth or otherwise of this in relation to social media engagement and how such can be used to generate social capital among the citizens. 

iii.         Khashoggi’s Media Report: Public Perception of Saudi Arabia among Muslim  Community in Nigeria
a.
Introduction:
The murder of Jamal Khashoggi, a Suadi-based journalist and New York Journal columnist, allegedly by Saudi authority has generated heated controversy among the comity of nations globally with Turkey and Saudi Arabia at loggerhead. Generally, Nigeria is one of the Muslim majority countries in the world where the image of Saudi Arabia is held in great honour and repute due to the Holy Sanctuaries there. Nigeria Muslims perceive Saudi Arabia as custodian of Islamic law not only of the two sanctuaries. Hence, Saudi Arabia, to them, couldn’t have done anything against the principles of Islam.

b.
Aims/Objectives:
This study aims at investigating the image of Saudi Arabia among Nigerian Muslims before and after the killing of Khashoggi inside Saudi Arabian Consulate in Turkey. The aim is to compare if the murder vent has any negative effect on the long standing positive image of Saudi Arabia among Nigerian Muslims

c.
Methodology:
 For this study, survey and focus group discussion will be conducted among the Muslim populace while key informant interview will involve popular Islamic clerics in three major cities of southwestern Nigeria (Lagos, Ibadan and Osogbo). 
d.
Expected Result: It is expected that this study will reveal the image of Saudi Arabia in the eyes/mind of Muslims in the study population. The implication of this perception for Saudi Arabia and how to manage the image will also be deuced from the findings of the study.

e.
Contribution to Knowledge/Society:
This study will provide information on the current status of Saudi Arabia as custodian of the two most Honuorable Islamic Sanctuaries and Islamic law after the death of Khashoggi. Muslims in the southwestern Nigeria are diehard loyalists of Saudi Arabia. Can anything change this? This study will answer this question.
22. Research Collaboration Experience (Date/Institution/Project)
2012/University of Ibadan/Community Media Study

2019/ University of Ibadan/Adolescent Reproductive Health Communication Intervention

2013 till date/Fountain University/Political Communication, Digital Devices, Social Media and Adolescents
23. Conferences/Workshops attended and papers presented with dates

1. Lagos Humboldt Kolleg in Digital Humanities- An International Conference in Digital Culture and Digital Scholarship in Nigeria (LHKDH-2017).

2. i. SALAUDEEN, A. Kamoru & RAJI, A. Ayobola (2017), Digital Devices and Self-expression among Teenagers in Osogbo, South-western Nigeria. Paper Presented at the Lagos Humboldt Kolleg in Digital Humanities- An International Conference in Digital Culture and Digital Scholarship in Nigeria (LHKDH-2017), University of Lagos, Lagos, Nigeria, November, 2017.
3. 19th Annual Conference of African Council for Communication Education (ACCE, NIPSS2017). 
i. Kamoru A. Salaudeen, Rasheed A. Adebiyi, Azeez O. Sanni (2017). Postgraduate Programmes in the Eyes of Students of Communication-Based Programmes in South-Western Nigeria Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, National Institute of Policy and Strategic Studies (NIPSS), Kuru, Jos, Niheria, October, 2017.
4. 18th Annual Conference of African Council for Communication Education (ACCE UNIPORT2016). 
i. Kamoru A. Salaudeen, Rasheed A. Adebiyi & Azeez O. Sanni (2016) An Examination of Public Exposure to Media Campaign on Waste Disposal in Osogbo Metropolis. Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, University of Port Harcourt, Choba, October, 2016.
ii. Rasheed A. Adebiyi, Kamoru A. Salaudeen & Azeez O. Sanni (2016) Media, Government Policy and Revenue Diversification in Osun State. Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, University of Port Harcourt, Choba, October, 2016.

iii. Azeez O. Sanni, Rasheed A. Adebiyi & Kamoru A. Salaudeen (2016) Stakeholders’ Perception on the Influence of FOI Act on Information Management in Nigeria. Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, University of Port Harcourt, Choba, October, 2016.

5. 5th Society for Interdisciplinary Research (SIR) Conference on Multidisciplinary Research and Global Development (SIR2016)
i. Kamoru A. Salaudeen, Rasheed A. Adebiyi & Azeez O. Sanni (2016) Media Framing of Anti-Graft War by the Punch and the Guardian Newspapers. Paper Presented at the Society for Interdisciplinary Research (SIR) Conference on Multidisciplinary Research and Global Development, University of Ibadan, Ibadan, September, 2016.
6. 17th Annual Conference of African Council for Communication Education (ACCE UNICAL2015)
i. Kamoru A. Salaudeen & Rasheed A. Adebiyi (2015) Drawing Battle Line in Political Contest: Winning Media Space or Audience’s Mind? Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, University of Calabar, Calabar, October, 2015.

ii. Rasheed A. Adebiyi & Kamoru A. Salaudeen (2015) The Changing Face of Political Communication in Nigeria: A Do-Or-Die Media Game? Paper Presented at the African Council for Communication Education (ACCE) Annual National Conference, University of Calabar, Calabar, October, 2015. 

7. 2nd Biennial Faculty of Arts International Conference, University of Ibadan (2015)

i. Kamoru A. Salaudeen & Rasheed A. Adebiyi (2015) Engaging Public Awareness and Perception of Global Insurgent Groups. Paper Presented at 2nd Biennial Faculty of Arts International Conference, University of Ibadan, Ibadan, May 2015.

ii. Kamoru A. Salaudeen & Sirajudeen F. Bakr (2015) Newspaper Reportage Of Religious Issues: Representation and Direction. Paper Presented at 2nd Biennial Faculty of Arts International Conference, University of Ibadan, Ibadan, May 2015.

8. 16th Annual Conference African Council for Communication Education (ACCE UNN2014)

9. Alfred Opubor International Conference on Community Radio, University of  Ibadan (2012) 

i. Ayobami Ojebode & Kamoru A. Salaudeen (2012) "The Media Are of the Devil": The Kari-Kasa Community and its Disdain for the Media. Paper presented at Alfred Opubor International Conference on Community Radio, University of  Ibadan (2012)      

24. Extra-Curricular Activities

Professional 

i. Script Writing

ii. Voice over Performance
iii. Radio and TV Jingle Production
iv. Documentary production
v. Theatrical Performance (Acting)
General 
a. Writing 

b. Speech Making 

c. Entertaining Friends

d. Sports 

25. Referees

a. Prof. Ayo Ojebode

                           HOD, Department of Communication & Language Arts

               University of Ibadan, Ibadan, Oyo State, Nigeria

               08056414798

               Ayo.ojebode@gmail.com
(mentor, collaborator, teacher & degree project supervisor)  

b. Dr. Olayinka Egbokhare


              Lecturer, Department of Communication and Language Arts


              University of Ibadan, Ibadan, Oyo State, Nigeria


              08023387139

                            yinkaegbokhare@yahoo.com
(mentor, collaborator, teacher & degree project supervisor)

c. Dr. Semiu Bello 

                             Lecturer, Department of Mass Communication
                             Kwara State University, Ilorin, Kwara State, Nigeria

                             08030466019
                            boldsteptoprof@gmail.com
(mentor, collaborator, teacher & degree project supervisor)
26. Signature/Date
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